YUPPTV SECURES IPL OTT RIGHTS

YuppTV has bagged the OTT rightsfor IPL 2022
and will stream it to 114 countries. YuppTV hasgot it for
the 5thyear inarow.

Uday Reddy, Founder & CEO -

YuppTV, said, "Cricket hasalwaysbeena .

| T
massive crowd-puller and IPL has TATA
reimagined theformat and the excitement lPI_
associated with it. In alignment with the
objective of bringing cricket to the
masses, we are delighted to be the
streaming platform of choicein expanding the outreach to
114 nations across the globe. We are ensuring that our
robust backend technology will support uninterrupted,
real-time streaming of the sport that put Indiaon theworld
map with respect to international leagues."

"We're happy to be continuing our long-standing
association with YuppTV which continue to serve the
global Indian diasporawith world-class content. The | PL
2022 promisesto be the largest and most exciting edition
since its inception,” said Harry Griffith, Head of
Acquisition & Syndication- Sports, Disney Star.

SUNIL RAYAN QUITS DISNEY +
HOTSTAR

Sunil Rayan, President and Head, Disney+ Hotstar,

OFFICIAL DIGITAL STREAMING PARTNER

FEdCE AR AfeR gra e aeadiE
3
JUISIET T SEUITA 20229 fo1T 3ieier A afe
& [T % W 20 14 90§ W B | Ul # T8
SR @A 547 a e ® |
JUISIT & e F SN 38F TSl 7

YUPPT V| aam 5 ‘Frdbe aiom 71 & aidi @1 i

T & a8 ¢ AN EUNE A 34d
T AT 39 92 I B [T F aiid
fpam % | Tbthe @1 -1 9% g &
Te9d & AYEY, BH AT & 114 390 0% g deH &
foTT e 1 T WehM ae? g1 ¢ | 29 I8 qHivad &7
2TEH T BT T &I, T8 A bl ST | &
el g AWt @ e |

el =R & 7a & fou siferew & fiftdem &
T = e T et i B auacl & W o @d Ty
A Gl A 78 JZE Bl AT 7T G & Al (A9 dl JT
@ A1 Ve WA ST &1 34l BT AN T3l © | 3775
U 2022 U IUAT & d1E F TEA g9 AW MK
FIHTUT Z T aTaT aTaT BT & |

Tl wg gewn &g gia A A
Rl W Sz & wed A W e e

oo

R/
0‘0

3

2

INDIA’S MOST RESPECTED TRADE MAGAZINE FOR THE
CABLE TV, BROADBAND, IPTV & SATELLITE INDUSTRY

» In-depth & Unbiased Market Information
Technology Breakthroughs

Reaches More Than 40,000 Personnel Across The Satellite &
Cable TV Industry every month

... You Know What You Are Doing
But Nobody Else Does

ADVERTISENOW! !

Contact:
Mob.: +91-7021850198
Email: scat.sales@nm-india.com

17 SATELLITE & CABLETV

APRIL 2022



has quit.Rayan was based in California and will be with
the company till the end of May 2022.

Rayan had joined Hotstar in June 2020 from Google

where he was GM and Managing Director, Cloud for
Games.
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AMC+ IN INDIA ON APPLE TV

CHANNELS TUHAT J2aeh 1 U a7 del 97 9d § Iiaw =2
AMC Networks has announced the launch of the T S QAT W e H7 T

premium streaming bundle AMC+ in India QU @ YA § 999 B9 F g9 & [l

on Apple TV channels. I 7l Dl U (g 7l al AT &,
AMC+ will debut a wide range of e a1 O e B |

origina seriesexclusively for audiencesin India,
including new

Courtney Thomasma, General Manager
of AMC+, said, “AMC+ offers viewers a
premium line-up of celebrated and award-
winning seriesincluding our signature dramas,
wildly original comedies, and compelling true crime series,
along with a curated collection of new and independent
films. With our pipeline of highly anticipated new series
from the US and the beloved international mysteries and
dramas from Acorn TV, the AMC+ bundle brings epic,
thrilling stories and iconic characters together with one
subscription. We are excited to offer our slate of original
programming directly to audiences in India for the first
time through Apple TV channels.”

NEW

VIJAY SUBRAMANIAM’S
‘29SEPTEMBERWORKS’

Vijay Subramaniam, former
Amazon head has launched a new
venture to produce multi-platform
content for the Indian market, with a
focus on the Southern Indian region.

Subramaniam has worked in
leadership roles across the Star
Network, MTV Networks, Disney India
and most recently, Amazon Prime Video
where he is credited for having

VIJAY SUBRAMANIAM
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established and run content for the streaming serviceinto
the powerhouse that it is now.

The company said, “The new enterprise,
‘29SeptemberWorks', will be aplatform-agnostic creator-
enabler with afocus on working with fresh and established
creators and producers to enable them to develop and
showcase their work to apan-Indian market.”
Headquartered in Bangal ore with a presence in Chennai
and Kochi, 29September Worksis underway withitsfirst
date of filmsand showsand isin the process of expanding
its creative and devel opment team.

OTT TO SPUR AD REVENUES

OTT isall set tofuel and pump up its ad revenues
if transparency and proper advertising measurement
systems are in place. GroupM report states that the share
of advertising spendson digital will overtake
television advertising this year. As per the
report, while digital will have a 45%
advertising share, that of television will be
3%%.

GroupM’s and all other industry
reports have predicted that video advertising
will be the key growth driver in the coming
years.

However, expertsinthedigital and the OTT space
stated that the absence of a concrete data measuring
system is hurting advertisers.
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OTT advertisements are at the centre of the TV
and digital ad ecosystem. On one end, it competes with
TV andisgaining share and on the other hand, it competes
with digital on delivering performance.

DD’S GLOBAL STRATEGY

DD’s global strategy has been realised by its
partnership with global OTT platform Yupp TV. A deal
was signed by Prasar Bharati CEO Shashi
Shekhar Vempati and Yupp TV Founder and
CEO Uday Reddy

DD Indiaisnow availableonthe OTT
platform of Yupp TV in USA, UK, Europe,
Middle East, Singapore, Australiaand New
Zedland.

As per the Ministry of Information
and Broadcasting, this is an attempt to put
forth India’s perspective on various
international developments on global platforms and to
showcase India’s culture and values to the world.

MX PLAYER PARTNERS WITH BBC

BBC Studios is partnering with MX Player, and
this provides MX Player’s content portfolio with British
content and will be catering to the
demands of audiencesin India, Sri Lanka,
Bangladesh, Nepal, Bhutan, Madivesand
Pakistan. Viewers will be able to access
premium dramatitlesfrom BBC Studios.

Mansi Shrivastav, SVP and Head

B|B|C|
STUDIOS
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—Content Acquisitionsand Alliances, MX
Player, said, “ Our vision hasawaysbeen
to entertain India, the way India wants.
Adding international showsto our library,
dubbed in local Indian languages is our
attempt at democratising content for our largeand diverse
audience base. We're delighted to partner with BBC
Studios that will see their compelling British
narratives being added to our rich catalogue of showsand
welook forward to expanding thisslate further inthe near
future” |

O MxpLAYER
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